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CULTURAL CAPITAL AS A PSYCHOLOGICAL PHENOMENON: 
METHODOLOGICAL ASPECTS OF THE EMPYRIC MEASUREMENT

So  a HRABOVSKA

Ivan Franko National University of Lviv,
1, Universytetska St., Lviv, 79000,

e-mail: so  ia.hrabovska@lnu.edu.ua

The paper is dedicated to the problem of de  ning criteria for creating  methodical 
complex that would help measure relatively fully the cultural capital of the personality and 
to identify both quantitative and qualitative characteristics of this complicated phenomenon. 
The quantitative characteristics that describe the institutional and materialized state of the 
cultural capital are: educational level of the examinee, and also of  his or her parents and 
grandparents; the number of books in his or her private  library and in the home library of his 
or her parents; ownership (or presence) of cultural objects and access to sources of culture 
media (television, computer, Internet access, etc.), availability of  ne art exhibitions, theater 
performances, libraries, music concerts, etc.

To determine the qualitative parameters of the cultural capital we propose to take into 
account both the basic concepts used by P. Bourdieu, the author of the concept of cultural 
capital («social right», «social position», «habitus, ««symbolic power»), and also some 
other parameters: activity of  a person in the process of acquiring, accumulating and using 
cultural capital as a personal resource; the way how the person uses its power over other 
people and the environment and intensity of this use; the boundaries of trust for society 
and environment; the person's conformity in the attitude to cultural values; awareness of 
their cultural capital, etc. To evaluate cultural capital of a person we suggest applying Erich 
Fromm's idea of the separation of man's attitude to the environment through the prism of 
categories of «to have» and «to be»: a person may possess, store, feel himself as a guard 
for the values received from someone (only «to have»); or he or she may use the cultural 
treasures of society for their own development and increase the «body» of their own and 
general cultural capital, creating new values. Also, we proposed to add one more way of 
cultural capital usage: «eating away», an infertile (in social terms) but good for a particular 
person, when cultural goods are used only for the person's private consumption without any 
development or accumulation. These ways of cultural capital use are associated with some 
other personal features, such as subjective experience of time, orientation towards the past 
(obtaining and preserving the cultural capital), present (consumption and development of 
cultural heritage) or future (accumulation for the future wealth).

Cultural capital as a resource to ensuring the person's needs is proposed to be considered 
within the context of mechanisms of the life pathway of a person (T. Titarenko’s concept). 
Individual demands to live in dignity depend on learned cultural capital which serves as the 
basis for criteria what actually «dignity» is for this particular person.

An important parameter of cultural capital is also the owner's awareness of its volumes, 
values, limits, methods of application.

Developing a complex method of measuring cultural capital will allow us to create a 
more complete picture of the subjective world of the individual.

Keywords: cultural capital, personality, resources, methods of empirical research.


